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g Why do yuu think it is bemmmg more common for peaplc F

chang-: their jobs?
(BRI FLIRT R D é‘l?‘ct}ﬁm:?&b TECTLBLBVETHY

. SPEFERDVE | Because not so many companies have a
HEATELEVD | bright future these days. I think people

FHhlE. VWDIIESTE | always look for stable companies and good
Ebhn?i’f%\u%#&i - working conditions. '
HTVET. |

. = — :

cnEVLHTTN? [EOKREULHEBEVLLS] £WD “indirect
cause” ERIITSARDODIBROLERB . Flo. BFAHEEITH LT always
(B-FS5THD) £TAENHENERA. TIT. [BICLVHBRFZX
BB EVSHH—RE TVNESERDTERT SADBATER] £
2TTH. WPNICLTHERE LTIZBLOT, ROKSICTNEL-AL
F<HLT EALNIL] EHAHTLELD.

The reasons are twofold. One is the growing shift from the lifetime

employment and seniority system to the performance-based pay system

under the prolonged recession in Japan. Under the merit system workers
have no qualms about changing their jobs for better working conditions.
The other is declining loyalty to companies especially among today’s young

workers who put their personal life before their work under the influence of
Western liberalism and individualism. Unlike the dedicated and conformist
earlier generation, those self-seeking individuals don’t hesitate to quit their
jobs for freewheeling lifestyles. (90 &— 35#)
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RE—FVIHUP OHD—BF7 KINAR |

. WFIEE. $ka. AIDS. BiETFHAMHRI BEE BRI L PTHEFROH R
HJCSERETHBETHETR. 93 10BSSVLWDEET., AEEAEDBOD
ERBBLET. BAIE (BMW &EEH7 ] EMHONEES,. £F“It's a very
expensive but popular German-made car with a powerful engine ~” D& 35|27
A 2 RERSTH SEFMERBRICA o fi.-_‘lﬁ'ﬁ'_ﬂ'; TSTNEMEFICBEDD®
LY. £<FEEF o/ (organized) REBOBRIBHTEFT .,
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Why are alcoholic beverages sold in vending machines in Japan?
(HETREFEBRTTR CHSBEN TSN TLDOTIN?)
' —ROACAEEL A5 [ heard that the reason is that businesses
F7E KD, BENER ! want to cater to the general public's need |
| T TTEONTULBDEST and convenience. Personally, I think it is totally |
' T, BRI SN EE wrong to tell minors that they cannot buyi
[ZFIZAZKEICLTHL | alcoholic drinks and obscene magazines when |
T. FAFICE > TIZEe | they are readily available. i
| EEESOIE. MEBoTL) |
| BERBLIET. |
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CHNIFIERICEEN SO ERT. BRAFE NS [EBA]| ZBLTLEHD
IC. 582 XIZFDOEBRTIEE L ZOHROMIEYH (value judgment) & LT
WET, 8 | XTHl~NeR1 2 OB R—RBEL FR[XARO-—XERE
EIrelEVSEABEL. LIBEBRD | DULHITEWVNEWND, ¥14T AR
HDOEFIHEETY., T T. “signposting” LTHR—EDIF. DK
DICEAF LS —AELLED EA]l LAINCHESTLE S,

[ think that there are two reasons for the situation. One reason 1s hiquor

stores’ profit motives. Unlike in vandalism-prone America, vending
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machines go a long way toward increasing the sales of those commodities

in Japan. Therefore, all liquor shops try to increase their sales through
vending machines, especially during the night. The other reason is the

Japanese government’s loose regulations against teenage drinking. The

government 15 not ready to tighten its control over minors’ drinking to the
extent of inconveniencing the general public or affecting liquor sales.
(B9EE—36#)

| DIFBROAED BN, ARYEENEEFREBOT XU 7
EBL. BATIREBRAREERTD LFELICRICTD. 5 1 DSl
BRODERERBICHC & —BORBECERRECRERSITET.
MOED ERL < T BBAIZHL.
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informative (1S3R&NT) T enlightening (BICH2) SEEZLOEHICIE.
BERUE ORI S BoTRAT LN BSHEAERDE LT, LWALSKHESIC
HUTFHOLS IFFOERS. RRLET. [BEEORESES. £3LTTS
BolDrE357? ] EPBERETVL TEDRETY., FUTTNSEHRET
DRAE—F4 UP [CAWCDBHBDTY, TNTIRROEBICF v |

33

n

YV =TIV H—NIEEBIDCYVIIVvy



